FHT MEET & MATCH » @ &%,

Changes in consumer behavior brought
about by the COVID-19 pandemic have
created both challenges and opportunities
for FMCG brands in Thailand. Now more
than ever truly understanding what is most
important for consumers, and therefore
how to engage them in a relevant and
responsible way, is priority.
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10 September 2020 (14.00-15.00 Hrs.)
NILE1 Meeting Room, BITEC, Bangkok REG'STER NOW!

LIMITED SEAT

Organised by: () informa-rkei= KANTAR

For more information: chudaporn.n@informa.com



